Wisconsin World War II Stories: Home Front

Home Front is the story of Wisconsin’s contributions to the Allied War effort…the stories of the people who served on the home front, the ones who worked in the munitions plants, built submarines, canned food supplies, went without and waited for the soldiers to come home, all the while inspiring families to share and cherish their own family stories.

Home Front can be used as a 

· memory tool for Alzheimers and other related Dementia patients 

· bridging tool with seniors and local schools, library programs and historical societies to bring the community to your facility and bring your facility into the community.

Thanks to a grant from the Wisconsin Association of Homes and Services for the Aging and the Wisconsin Health Care Association for the creation of this video and activity guide.

Show Segments:

Manitowoc

Wisconsin men and women built subs and big ships. “It probably bordered on being wild, sometimes, in Manitowoc during those years.”

The building of the Gato class submarines by the Manitowoc Ship Building Company was one of the great industrial achievements of World War II.  The Company produced 28 submarines during the War, approximately ten percent of the U.S. submarine arsenal for the war. At the height of World War II, 7,000 people were employed in the effort to build landing crafts, small tankers, and submarines.  Twenty-five of these subs saw action against the Japanese in the War and sank 132 ships.  No Manitowoc-built submarines have survived unaltered.

Submarines were normally launched stern first.  The unusual sideways technique in Manitowoc was necessary because the shipyard was on the banks of a narrow, winding river.  The boat’s test dives took place in Lake Michigan, before they were barged down the Mississippi to the sea.

Five Sons

Five Rohland boys went to war.   In telling of the fear of losing a son to war, their mother noted, “I have five fingers. Which one won’t hurt if I chop it off?”

Over 300,000 Wisconsin men and women served in the armed forces during World War II.

Powder Plant

Teachers kept schools open 24 hours while parents worked long shifts at the war munitions plant. 

Badger Army Ammunition Plant in Sauk County, was situated on 7,354 acres with 1,438 buildings. Originally called the Badger Ordnance Works, the plan was established in 1941.  It produced propellant during World War II.

My Dad

Richard Haney treasures memories of his father, who died in Germany. “I’m one of the lucky ones.”

A Whole New Avenue

For Gladys Hritsko-Ripon, joining the Army, “was the best decision that I made for me and my personality.”

The Women’s Army Corps in World War II

Over 150,000 American women served in the Women’s Army Corps (WAC) during World War II.  Members of the WAC were the first women other than nurses to serve within the ranks of the United States Army.

Relocation

Marti Suyama and Allan Hida were interned in concentration camps for Japanese-Americans. Good fortune eventually brought them to Wisconsin.

Following the Japanese attack on Pearl Harbor in December 1941, the United States was gripped by war hysteria.  This was especially strong along the Pacific coast of the U.S., where residents feared more Japanese attacks.  Leaders in California, Oregon and Washington demanded that the residents of Japanese ancestry be removed from their homes along the coast and relocated to inland areas.  As a result of this pressure, on February 19, 1942, President Roosevelt signed Executive Order 9066, which resulted in the forcible internment of 120,000 people of Japanese ancestry, more than two-thirds citizens of the United States.  The War Relocation Authority was created to administer the assembly centers, relocation centers and internment camps, which were scattered all over the interior West (Arizona, California, Utah, Idaho, Colorado and Wyoming).  The Order was rescinded in 1944 and the last camp was closed in March 1946.

I Still Cry

Jean Lechnir describes the anguish of being separated from her husband—just before the birth of her son.

Good Jobs

Nellie Wilson proudly recalls her work at a Milwaukee defense plant. “That’s the only time I felt like a full-blooded American….Best job I ever had in my life.”

With most young, healthy men serving overseas, millions of women answered the call from 1941-45, filling in at U.S. factories to assemble ships, tanks, guns, trucks, and rations. 

Rosie the Riveter began as a fictional character in a poster—a bandana-clad woman flexing an imposing arm and confidently proclaiming “We Can Do It!”   But it was Rose Will Monroe, a worker at Ford Motor Co’s Willow Run aircraft factory who came to personify the wartime icon when a government film crew discovered her in 1942 working on the line.  

German POWs

As German POWs, Harry Hetz and Kurt Pechmann discovered Wisconsin to be “a little different from many other places.”

Wisconsin’s Camp McCoy served as a prisoner-of-war for German POW’s during the war, along with 38 “branch” camps throughout the state.  There were over 20,000 German POW’s in Wisconsin, many working on farms and in harvest occupations. 

Something Else

Dorothy Zmuda found love and work in 1940. “Didn’t know we were making history, but we did.”

Other background:

“Food For Victory”

To conserve and produce more food, a “Food for Victory” campaign was launched.  Eating leftovers became a patriotic duty and civilians were urged to grow their own vegetables and fruits.  Millions of “Victory Gardens,” planted and maintained by ordinary citizens, appeared in backyards, vacant lots, and public parks.  They produced over 1 billion tons of food, 40% of vegetables consumed on the home front.  Americans canned food at home and consulted “Victory Cookbooks” for recipes and tips to make the most of rationed goods.

“Make It Do or Do Without”

With war production creating shortages of critical supplies, war planners searched for substitutes.  One key metal in limited supply was copper, used in many war-related products, including assault wire (the military needed millions of miles of this wire to communicate on battlefields).  To satisfy the military’s demands, copper substitutes had to be found to use in products less important to the nation’s defense.  The US Mint helped solve the copper shortage by making pennies out of steel.  They also conserved nickel by removing it from 5-cent coins.

“Do With Less, So They’ll Have More”

The military needed more than guns and ammunition to do its job…it had to be fed.  Sugar rationing assured the needed sugar for the K ration chocolate bars and chewing gum, as well as the sugar cane needed to produce gunpowder, dynamite and other chemical products.  The government also rationed other foods, including meat and coffee. 

Each member of the family was issued ration books, and the family pooled the stamps to plan the family’s meals within the set limits.  Sugar, butter, coffee and beef-steak were especially scarce and valued items.  Ration stamps became a type of currency with lost ration books a major problem for a family.

“Save Waste Fat for Explosives”

A key ingredient in the ammunition for rifles, artillery mortars and other weapons was glycerine.  Americans were encouraged to save household waste fat, which was used to make glycerine.  More than 43,919 tons of fat was collected in salvage drives. Other household goods’, including rags, paper, silk, and string, were also recycled.  

“Salvage for Victory”

Shortages of steel or aluminum resulted in scrap drives of materials from basements, backyards, and attics., including old cars, bed frames, radiators, pots, and pipes.  Americans also collected rubber, tin, nylon and paper at salvage drives.  Salvage drives produced 255,513 tons of tin cans, 6 million tons of waste paper and more than 26 million tons of iron and steel scrap.

“Share Your Cars and Spare Your Tires”

America’s military needed millions of tires for jeeps, trucks and other vehicles. Tires required rubber.  But when Japan invaded Southeast Asia, the United States was cut off from one of its chief sources of the raw product.   American overcame its rubber shortage in several ways.  Speed limits and gas rationing forced people to limit their driving, which reduced wear and tear on tires.  A synthetic rubber industry was created.  The public also carpooled and contributed rubber scrap for recycling.

“Dollars for Defense”

The government increased corporate and personal income taxes during the war, initiating the withholding system of payroll deductions.  The government also borrowed money by selling “war bonds” to the public in eight war loan programs.

“Victory Mail” or “V-Mail”

V-Mail letters were microfilmed versions of full sized sheets, condensing the letters in an effort to speed delivery.

Fashion

In the spring of 1942, the War Production Board became the nation’s premier clothing consultant by dictating styles for civilian apparel that would conserve cloth and metal for the war effort.  Men stopped wearing vests, elbow patches and cuffs on pants.  Women’s clothing also relied on fewer materials and skirts became shorter and narrower and patriotic women wore efficient two-piece bathing suits.  

Music of World War II

“As Time Goes By” by Dooley Wilson

“Boogie Woogie Bugle Boy” by the Andrews Sisters

“Don’t Get Around Much Anymore” by the Duke Ellington Orchestra

“I’ll Be Seeing You” by Tommy Dorsey Band, Frank Sinatra, vocal

“Lili Marlene” originally a German hit “adopted” by the Allied forces

“Moonlight Becomes You” by Bing Crosby vocal

“The White Cliffs of Dover” by Vera Lynn

NY Times—2 cents/copy

Gasoline—17 cents/gallon

World War II Home Front Timeline:

1941


Front Lines 

Dec. 7
Japanese attack Pearl Harbor

Dec. 8
U.S. declares war on Japan

Dec. 11
Germany and Italy declare war on U.S.

1942


Front Lines





Home Front

May 7
Battle of Coral Sea



Jan 24
Office of Price Administration        

(OPA) authorized to ration goods

June 3
Battle of Midway




Jan 30
Emergency Price Control Act

Aug 7
Guadalcanal




Feb. 10
Last new civilian car made

Aug 17
First USAAF raid in Europe


April
Japanese-Americans relocated








July 22
Gasoline rationing begins








Nov 30
First War Loan (War Bonds)






Dec 27
Food Rationing Program announced

1943


Front Lines





Home Front

Jan 4
Tunisian campaign



Feb.
First point rationing books distributed

Feb 2
Germans surrender at Stalingrad


Apr 8
Roosevelt’s “Hold the Line” Order freezes 

price increases

Mar 2
Battle of the Bismark Sea



Apr 12
Second War Loan

May 13
North African war ends



Sep 9
Third War Loan

Aug 17
Patton conquers Sicily



1943
Shoes are rationed to

three pairs per person per year.

Sep 8
US Army lands at Salerno, Italy

Nov 20
Central Pacific campaign begins

1944


Front Lines





Home Front

Jan 22
Allies land at Anzio, Italy



Jan 18
Fourth War Loan

Feb 7
Allied victory in the Marshall Islands

May 3
Meat rationing end

June 4
Rome liberated




June 12
Fifth War Loan

June 6
D-Day (Operation Overload begins)

June 22
Servicemen’s Readjustment Act (GI Bill 

June 19
Battle of the Philippines Sea



of Rights) is passed

Aug 15
Allied invasion of France (Operation Dragoon)
Nov 20
Sixth War Loan

Sep 10
France liberated

Sep 11
Invasion of Germany

Oct 23
Battle of Leyte Gulf

Nov 24
Bombing of Japan begins

Dec 16
Battle of the Bulge

1945


Front Lines





Home Front

Jan 9
Philippines Luzon Campaign


Apr 12
Death of Franklin D. Roosevelt

Feb 8
 Rhineland Campaign



May 14
Seventh War Loan

Feb 23
Marines plant flag on Iwo Jima


Apr 30
Sugar rations are cut by 25% as reserves 

Mar 9
USAAF Tokyo raid




near empty

Apr 1
Okinawa Campaign



Oct 29
Eight, or Victory, War Loan

May 2
 Fall of Berlin

May 8
VE Day (Germany surrenders)

Aug 6
Atomic bomb dropped on Hiroshima

Sep 2
 VJ Day (Japan surrenders)

Planning Your Event


The Basic Steps

1. Assemble a Leadership Team and Set Goals

Decide who in your organization is best suited to coordinate an event. Consider their availability, their organizational skills, their contacts and their leadership ability.  Consider including facility residents to lead planning.


Set your goals:

1. How does this screening event connect to and extend your mission?

2. What is your target audience?

3. What type of event would best serve your intended audience?  Some examples:

· Single screening of entire film with facility residents/staff (in-house)

· Screening of select segments in-house with follow-up discussion

· Screening of select segments in-house combined with other historical information/materials

· Community screening of entire film with discussion

· Community screening in partnership with local historical society, library

· Community screening combined with residents 

· Community screening as part of series devoted to topic

4. What resources do you have to devote to this event (e.g. time, calendar, staff and volunteers, space, public relations efforts, funding, etc.)?  

5. Could collaborating with another organization in this effort help? What role will each partner organization have? Who should take the lead in coordinating the effort?

6. Can this event be tied to any events in our community that other organzations are already sponsoring?

7. What will the end results be (e.g. greater interest in and awareness of our organization, stronger community ties, new partnerships, and momentum for future events)?  How will we know if we have met our objectives?

8. What kind of follow-up will you want?

2. Choose the type of event that best suits your organization’s needs and interests and set a date.

When is the best date to hold this event?  Are there local conflicts that might affect the date(s) you choose?

What is the best time of day for your targeted participants?

3. Clearly define local issues/people relevant to your event.

Does this film have a local connection? For example, facilities in Manitowoc or Sauk County might consider a different type of event than others.

Do you have any World War II veterans or others active from the home front who might participate?

4. Review available resources.

When you have decided on the scope and style of your event, you can begin focusing on logistics.  Take stock of available resources and consider what additional resources will be necessary.

· Local media partners

· Location

· Moderators/facilitators

· Expertise

· Publicity

· Refreshments

· Volunteers

· Musicians/musical tapes

· Photographs from WWII

· Period clothing

· Period newspapers, print pieces

5. Build the event leadership team.

· Decide how many partners you would like to work with.

· Look inside your facility for possible resident participation

· Cast a wide net.  Look carefully at possible partners.

· Identify potential partners; consider the following:

· Local historical society

· Public library

· Local schools (high schools, colleges, universities)

· UW Extension

· Wisconsin Association for Home & Community Education 

· Service clubs (Rotary, Kiwanis, Optimists, etc.)

· Local businesses

· Consider the event from a potential partners point of view. Is there a natural connection?

· Assess the partner’s availability.

· Ask partners who else they think should join the effort.

Partner Participation Possibilities:

· Provide input on event planning details and topic development

· Provide staff and/or volunteers to help with event planning and preparation, including fundraising, logistics, publicity and post-event follow-up.

· Provide staff and/or volunteers to host the event.

· Provide a location for the event.

· Furnish refreshments.

· Donate in-kind services such as access to press lists, photography and audio, etc.

· Distribute information about the program to their membership.

· Distribute information to the general public and/or the press.

· Recruit potential speakers and/or moderators.

· Recruit others from their organization.

· Help with printing and materials preparation.

· Provide archival materials for display (clothing, print pieces, etc.)

· Distribute materials at event.

· Collect and coordinate event evaluations.

· Include their name in event publicity.

6. Choose a location for your event.


Is the location easy to find?


Is it accessible to people with disabilities?


Is it available for pre-event site visits?


Is there a contact person?


Is it available for a large enough block of time if your event runs over time?


Is the room the right size for your event?


Is there an appropriate electrical system for audio/visual equipment?


Is there access to a kitchen and/or child care?


Is it served by public transportation?


Is there enough parking?

7. Create an event planning checklist:

· Make sure dates, times and locations are firm.

· Invite discussion leader/moderator.

· Communicate your goals thoroughly. 

· Discuss topics that you want to make sure are covered. 

· Provide as much background information as possible

· Invite speakers.

· Local historians

· Local residents

· Consider other event materials—how to acquire, display, store, provide security, etc.

· Local period artifacts

· Clothing

· Music

· Print materials (newspapers, WWII posters, etc.)

· Consider encouraging participants to bring materials from their homes to share

· Identify partners and define roles.

· Create publicity plan.

· Begin to prepare publicity materials.

· Made sure employees and others have all the details about the event.

· Confirm/update speakers.

· Confirm/update discussion leader/moderator.

· Begin to implement publicity plan.

· Meet with moderator and speakers to define roles; pre-screen film.

· Assign a volunteer or staff to assist moderator with time cues, handling participant needs

· Devise a plan with moderator regarding cues

· Continue publicity plan.

· Announce event on web sites (yours, partners, community calendars)

· Keep track of media/publicity received.

· Distribute flyers to chosen locations.

· Begin registration process (if needed)

· Finalize all event materials, begin photocopying handouts or other materials.

· Sign-in sheets

· Name tags, pens

· Name signs for speakers/panelists

· Signs for outside the building to direct participants to the correct entrance

· Signs for inside the building to correct room

· Podium sign, if needed

· Background materials and reading

· Information about partners, hosting organization

· Evaluations

· Contact moderator and speakers to confirm arrangements.

· Copy of agenda 

· Transportation needs?

· Where and when to arrive at site

· Assigned staff/volunteer as greeters

· Waiting area?

· Bios for introductions

· Finalize audio/visual needs. Consider room, audience size for screening.

· Confirm staffing assignments.

· Creating and bringing event signage, inside and outside

· Bringing an event sign-in sheet (with request for contact information)

· Reserving seats (VIP’s, special needs,etc.)

· Escorting the press

· Greeting/escorting moderator/speakers

· Distributing and collecting post-event evaluations

· Dealing with special needs and emergencies

· Set up any displays of materials

· Providing food (if applicable)

· Providing child care (if applicable)

· Set up

· Clean up

· Greeting participants

· Introductions

· Audio/visual needs

· Finalize event agenda.

· Who will open the meeting?

· Opening comments?

· Speaker bios?

· Recognize partners

· Site Checklist

· Access to building—doors unlocked?

· Parking?

· Building heating or cooling

· Lighting

· A/V capability and equipment

· Chairs and room set-up

· Staging

· Microphones (speakers, moderator, audience)

· Clean-up

8. Create a budget.

· Location rental fee/charges

· Staffing needs

· Promotion (mailings, stationary, printing/copying, graphic design, postage, newspaper advertising & public service announcements)

· Photography

· Food

· Transportation

· Audio/visual equipment rental

· Fees for speakers and/or moderator

· Photocopying and printing costs for handouts or other materials to be distributed at event

9. Create a media/publicity plan.

· Flyer:  a simple one-page document that explains your event

· Direct mail

· Public Service Announcements

· Traditional media—print media with community calendars

· Web page

Checklist of information:

· Title of event

· Film title

· Date

· Time

· Location

· Hosting organizations (include all partners)

· Name, title and affiliation of moderator and speakers

· Phone number to call for more information

· Registration information (if applicable)

· Web site information (if applicable)

10. Follow-up

· Return borrowed materials, thank lenders

· Thank you letters to partners

· Thank you letters to volunteers

· Thank you gifts to moderators, speakers, special volunteers

· Share evaluation feedback with partners/planners

· Post event press release

· Thank you note to event site host

Moderator Guidelines:

· Understand goals of event.

· Be involved in event planning.

· Be informed.

· Choose a room set-up that will be comfortable. Can everyone be seen and heard easily. 

· Let planners know supply needs, such as a flip chart, dark-colored markers

· Make sure everyone is heard

· Keep the dialogue focused

· Keep the dialogue moving

· Keep to the schedule

