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Patty Loew:

Hello, everyone.  Welcome to our summer season of "In Wisconsin."  I'm Patty Loew.  Tonight we join you from the rocky cliffs at High Cliff State Park in Calumet County.  These limestone cliffs were formed 400 million years ago by the hardening of liming ooze on the Silurian Sea, which covered much of Wisconsin at the time.  Today these cliffs and their beautiful views are a favorite for Wisconsin travelers.  This week we'll also travel to Washington Island where farmers have found a tasteful approach to reviving their local agriculture.  

Man:

The whole thing was very serendipitous.  We really go with serendipity in our field.  

Loew:

And instead of selling lemonade, these kids earn their quarters fishing for carp.  

Boy:

Four fish today.  

Boy:

How many? 

Boy:

Four.  

Boy:

Lucky.  

Loew:

And we'll introduce you to a designer whose influence is all around us, "In Wisconsin." 

While we enjoy the beauty of High Cliff State Park, our first story actually takes place about 100 miles from here on Washington Island.  The island is located just off the tip of Door County.  It's there that success is being brewed from a locally-grown crop.  

Andy Soth:

Washington Island sits in Lake Michigan atop the Door County Peninsula.  Thousands make the ferry crossing each summer.  One tourist stop is the Washington Island Farm Museum.  

Mary Hallowell:

Well, I think it's very important for people when they come to the island, and even people that live on the island, to realize that the farm shows the heritage that, you know, this is the way of life and the past, that these things were very important.  

Soth:

The museum tells the store of Icelandic and other Nordic settlers, who cleared the land and then lived off it on small farms.  Large scale farming came in the 20th century as the island became known for its potatoes, but having to ship the spuds off the island made it harder to compete.  

Hallowell:

And that became very, very expensive for them to do.  So that's basically why the potato farming went bottom up up here.  

Soth:

So farming for the most part disappeared by the 1970's, but agriculture is making a bit of a comeback on Washington Island in a small and surprising way.  This is the Washington Hotel, a recently restored inn on the island.  Chef and co-owner, Leah Capelan, is a founding member of Homegrown Wisconsin, a movement to support local farmers by using regional and seasonal produce.  

Leah Capelan:

Sustainability and originality are the two most important things to me.  Everything I cook with and everything I serve has some significance.  

Soth:

However, she opened her hotel in a place that hadn't had significant farming for decades.  Her first job was to recruit locals to grow for her, like Tom Koyen.  

Tom Koyen:

My great-great grandparents, they lived on the island.  I was born on a dairy farm.  We had a meeting with a bunch of us, and we met at the hotel, and it came right down, everybody laid it on me on the line, that if we were going to do anything for her, it was up to me.  Well, I love farming.  I always did, so I decided well, I'll plant some wheat.  This is only a couple of days from being harvested I would say.  

Soth:

The harvested wheat was ground into flour at the hotel, baked into bread, and sold in bread mixes, but there was one problem as Caplan's business partner, Brian Vandewalle, explained.  

Brian Vendewalle:

We ended up with way too much wheat because we couldn't make that much bread, and so we sort of tried, out of desperation, to figure out, you know, where could we-- what could we do with that wheat? 

Soth:

At the same time in Dane County at the Capital Brewery in Middleton, these makers of traditional heavy German beers were thinking about creating something lighter.  

Carl Nolen:

We were out on a search at that point for a key ingredient that would become part of this brand, part of its personality.  

Soth:

Capital also saw this new brand as a chance to establish itself with consumers as a brewery with strong Wisconsin roots, and that's what Brian Vandewalle met Capital's brewmaster, Kirby Nelson.  

Vandewalle:

Kirby's got his little spicket and giving us tests out of his big vat, and I turn around and looked at his grain storage area.  It kind of hit me and we turned to Kirby and we said, “Kirby, we didn't realize that you brew beer locally but you don't brew local beer.  

Kirby Nelson:

There really wasn't a supplier of locally grown grains in Wisconsin, and so to kind of almost stumble upon this source of wheat in Washington Island and to make this American-style wheat ale in the State of Wisconsin that is known fro making quality beers, from this wheat grown in this neat locale, it's tremendous.  It's the most fun I've ever had developing a beer.  

Soth:

And so island wheat was born.  

Vandewalle:

The whole thing was very serendipitous.  We really go with serendipity in our field.  

Soth:

Vandewalle's field is community planning and economic development.  He sees island wheat as a perfect example of a product that can promote sustainability.  

Vandewalle:


But everybody in the chain, in the supply chain have formed a friendship and a social structure, and each one is participating in the economic return.  

Soth:

For Tom Koyen, that means a chance to see the farming way of life return to his home.  

Koyen:

It would be good.  Yeah, it would.  It would get some of the land back into what it used to be used for.  

Capelan:

I don't want to look around the island and say, this used to be beautiful farmland and it's a bunch of subdivisions.  And so the only way you can save that farmland is to farm it.  

Soth:

For chef Leah Caplan, Island Wheat represents the next step in the regional food movement, out of the gourmet kitchen and directly to the consumer.  

Capelan:

Beer is a great consumer product.  

Soth:

And for the makers of that beer, it's a chance to tell a story.  

Carl Nelson:

It's very important for our consumer that the product is deep with some tradition, with a story, with a purpose, with a meaning.  Island Wheat is a story of words grown.  What is Washington Island? An island discovered in 1631.  A historic hotel 100 years old.  It's a story that just doesn't end.  

Soth:

The folks at Capital Brewery tell us that when Island Wheat beer went on sale in February of this year, it flew off the shelves as quickly as it got there.  

Graphic:

The saying “Mind you P’s and Q’s” comes from the time when beer was served in both pints and quarts.  Thus to mind your P’s and Q’s meant to be careful of how much you drank.

Source: Miller Brewing Company

Loew:

State parks like High Cliff are great places to enjoy the Wisconsin outdoors, fishing, hiking, camping.  But some younger residents in Marshall don't have to go to a state park.  They're fishing and building their bank accounts right from a local lake.  

Art Hackett:

Drop a line into Lake Maunesha in Marshall, and odds are you will catch a carp.  The Dane County Lake is actually a flowage.  It's backed up behind an old mill dam.  DNR fishery ecologists say agriculture runoff has clouded the water.  This chokes off game fish, but it's an environment where carp thrive.  

Gary Egan:

We don't see it as a problem, actually.  The kids enjoy it.  It's a blessing, if you will, for us.  

Keep it straight up above you.  There you go.  

Hackett:

Anglers don't normally seek out carp.  They'd just as soon avoid them.  The DNR considers the carp a rough fish.  You can take them anytime in any manner short of dynamite.  The usual control is poison.  

Egan:

Well, we did poison it a few times, and a couple of times that I can think of in the past, and they still came back in flying colors.  So that wasn't working at all.  

Hackett:

So Marshall's village elders did what their counter parts did in the old west when they wanted to rid the territory of a desperado, they put a price on the carp's head and turned the kids loose.  

Egan:

It actually got started as a summer school class about 10 years ago.  

Hackett:

A new group of students comes down the hill each hour from Marshall School.  

Boy:

Four fish today.  

Boy:

How many? 

Boy:

Four.  

Boy:

Lucky.  

Egan:

And then every year the VFW gives us a certain amount of money for hooks and different things that we go through, because I tie anywhere between 100 and 150 hooks in two weeks from those that are lost or broken off.  

Boy:

Hey Mr. Egan, I think I might need your help unhooking this.  

Hackett:



The owner of the local sporting goods store supplies the bounty, 25 cents per carp.  

Boy:

Now I got two quarters.  

Hackett:

What's your total carp count right now? 

Boy:

I had 29 the last time I counted.  

Hackett:

29? 

Boy:

Yeah.  Thirty four fish.  

Hackett:

Thirty four fish, so that works out to how much money? 

Boy:

$8.50.  

Hackett:

It probably pays better than collecting aluminum cans.  

Egan:

This tells me who caught fish and how many they caught each day so that at the end of the year I can tally it up and know who caught the most fish for the season, because they give prizes for the person that catches the most fish.  

Hackett:

Eleven-year-old Jonathan German is last year's overall champ.  He earned a tackle set and a savings bond.  

How many fish have you caught over the years? 

Jonathan German:

I think around 800 and something.  

Hackett:

Eight hundred carp?

Boy:

Yeah.  

Hackett:

That's a lot of carp.  

Boy:

Yeah.  

Hackett:

Do you ever think about how those carp would all look if they were all stacked up, how high they'd be? 

Boy:

No, not really.  

Egan:

Just crank it up a little bit.  No, never mind.  That thing is really heavy yet.  You're going to have to take some time with that one yet.  You've got to take your time.  The bigger they are, the longer it takes sometimes.  

The last five years over 10,000 carp were right out of this one area, and I don't know if you could ever make a dent in the carp population.  But based on the fact that they are getting larger, I think that we do make a difference.  There's fewer spawning, at least in this part of the lake.  

Hackett:

The kids catch about 2,000 carp over the course of the summer.  DNR ecologist says that's probably not enough to have an effect on the population.  But that's not the main reason Gary Egan does this.  He wants the kids to learn to fish.  

Egan:

That's it.  Now you're doing it right.  That's the way.  Nice and easy.  Don't jerk on it too hard or anything.  

They learn how to play the fish and how to do it.  They have to do it all by themselves, and with that they gain a lot of confidence in themselves to be able to want to go on and carry it on and do it more.  The kids that have come down here fishing, and pretty soon their parents are down here fishing with them, and pretty soon the parents tell me they haven't had a fishing license in years, go out and get one so that they can go again and take their kids fishing after they've had the experience of this.  

Hackett:

Egan will load the buckets in his pickup at the end of the day and cash in the carp.  

Egan:

And they're put in pails, and then I take them to Tom's guns, and he's the main man in town that handles all the financial stuff for the kids.  

Hackett:

And the carp? 

Egan:

Some end up being fertilizer.  In the past there's been some that's gone for mink food.  A farmer came in and got them for a while.  

Hackett:

When somebody sees you coming with a, you know, pickup truck full of several hundred carp, do they kind of avoid you? 

Egan:

Even the cars on Main Street swerve because there's a swarm of flies around my truck bed.  They know that I'm coming.  They can smell me and see me.  

All right, time to go.  Of you've got to go now.  

Hackett:

Thus ends the slice of summertime life in Marshall.  Kids, fishing poles, and carp on a 92-degree summer day.  

Loew:

Gary Egan tells us that last summer was his final year running the program.  He still volunteers occasionally on the lake to help kids catch their carp.  

Graphic:

Carp are the largest member of the minnow family.  While considered pesky in the United States, carp are abundant in Europe.  So abundant, that they are known as the “sparrow of fishes.”

Source: Columbia University Press

Loew:

Time now for our Wisconsin Retro report.  Brooks Stevens was a pioneer in the field of industrial design.  Many of his items are things you probably see and use every day.  We profiled Brooks Stevens in 1989, and his words still ring true today.  Take a look.  

Narrator:

Behold a bit of genius.  The happy result when a creative mind crossed a hot dog and a car, food fashioned into a vehicle, the Wienermobile.  It's an advertising concept that has become a part of our past, an American cultural icon to pass on to the kids.  The Wienermobile seen by millions and first imagined by this man, Brooks Stevens of Mequon, Wisconsin.  The face may not be familiar, but all across America, all over the world Stevens has left his mark.  You will know him by his designs, unsigned and everywhere.  Brooks Stevens is the man who dreamed up, the man who designed the Wienermobile, the Excaliber car, the willy's jeep, the first motor home, the rotary lawn mower.  Stevens is the man who created the classic look of the Harley Davidson motorcycle.  He's the guy who first thought of putting a window in the clothes dryer door.  He designed the first outboard motor for his friend, and a whole industry sprang up in his wake.  For 50 years industrial designer Brooks Stevens has been one of the visionaries behind the shape of things to come, the shape, the look, the line, the function, the form of thousands of products ranging from tanks, to toy trucks, to toasters.  Tens of thousands of designs dreamed up by Stevens, one of the country's first industrial designers and certainly one of the best.  When Brooks Stevens began, there was no field of industrial design.  He helped create that, too.  

Brooks Stevens:

Back when I started this, we were called corner rounders and hump smoothers.  That's what a designer was.  Oh, you just fix up our tin box to look better, and they thought that's all there was to it.  

Narrator:

There is a great deal more to it.  Industrial design is concerned not only with aesthetics, but also with the safety, efficiency, and cost effectiveness in both the operation and the manufacturer of a product.  It's an odd marriage, art, engineering, and business.  The creativity comes in when a designer can juggle these concerns and still make something wonderful, something that is functional, but still fascinating to the eye of the consumer.  

Stevens:

There is no real formula or rules other than not increasing cost, hopefully reducing cost.  That's our prime objective, or at least not more than it used to be so that the consumer gains there.  To improve the appearance, to make-- to create buy appeal so that they want it and they want it so badly they'll almost take the charge card and pay for it in the next six months.  

Narrator:

Brooks Stevens has been designing buy appeal for over 50 years.  He began his career back in the late 1920's, and although he has retired from active designing, the company he created still continues today under the direction of his son, Kip.  But Stevens' contribution goes well beyond the creation of his industrial design company.  Stevens was also one of the creators of the field of industrial design.  

Tom David:

Because when you hit it, you want it to turn, but you want to hold its position.  

Narrator:

There are now over 50 schools of industrial design in the United States.  Tom David is the head of the industrial design department at one of the best, MIND, the Milwaukee Institute of Art and Design.  

David:

Brooks is one of what we call the six pioneers.  He really kind of decided what industrial designers do.  Everybody remembers him for the Excalibur.  That's one of the things he did for one, one thing out of literally-- I'm not exaggerating, easily 30, 40, 50, 60,000, tens of thousands, maybe 100,000 different things that I have looked at.  The amount and volume is overwhelming of the things that he's done.  Just, it's staggering.  As I said, we went through 70,000 or 80,000 photographs of individual things out of his office.  Brooks has designed literally everything, boats, motors, locomotives, car seating, cars, everything.  

Narrator:

David maintains that Stevens' impact on industrial design was equal to that of Frank Lloyd Wright's in Architecture, but unlike Wright, Stevens is almost unknown out of his field.  David believes that in part location has determined reputation.  Brooks Stevens chose to put his business Milwaukee, far from the fame of New York.  

David:

He made that as a conscious decision.  He really kind of stayed away from the center of publicity because they impinged on his ability to be prolific.  Boy, was he ever.  

Narrator:

Stevens' genius was two-fold.  Not only did he dream up an incredible number of new products for industries, he also dreamed up products that developed new industries.  

David:

The first design product was mass produced as a snowmobile, Brooks did for the United States government for the Russians to use in 1942.  

Narrator:

Industries that generated millions of dollars, industries that came about from Stevens' ability to imagine a need.  

Stevens:

We predicted in Detroit in 1944 that something had to be made out of the American Toledo-built jeep vehicle.  This was the soldiers' savior, its best friend, and it was going to come into the peacetime and have to mean something.  It couldn't just be forgotten like a tank or a gun.  

Narrator:

From Stevens' prediction came the very popular willy jeep, a post-war classic.  Stevens seemed to specialize in visionary vehicles.  The needs of the client, the consumer always come first.  

David:

Wright really didn't give a damn about you being comfortable in your chair, but an industrial designer will say, no, no, let's think about what people want, what people need, how they're going to use what they want.  Let's make that furniture fit the people.  He’s really interested in having people like their products.  You know, a lawn boy, they're green because Brooks wanted them to look in the garage and see the green, the beautiful green, and want to mow their lawn.  That's how he thinks.  

Narrator:

That is how he thinks and how he sees the world.  But Brooks Stevens may be best known to the world for what he once said.  Back in the 1950's a speech by Stevens contained the origin of the phrase, “planned obsolescence.”  It created a furor.  

David:

People misquoted him, you know, about the planned-- he called it “planned product improvement.”  Other people misquoted him and said, “planned obsolescence.”  What he intended, I've spoke to him, we know that we are going to manufacture new products and we know we're going to improve on them, so let's plan for that.  

Stevens:

Really, planned obsolescence is the theory behind all product design.  You are improving the product every time you change it.  It meant the desire to own something a little newer, a little better, a little sooner than is necessary.  We absolutely captivate them with this good-looking thing that they can't wait to have, and they just scramble until they get one, and if it takes a borrowing from the bank or whatever that will do it, this is what keeps industry going.  

Narrator:

To keep interest in the product, to keep industry going.  Look around you.  Stevens' influence is everywhere, in every part of our daily lives, big and small.  

Loew:

Brooks Stevens passed away in 1995, but his company, Brooks Stevens Design, still is doing industrial design work in Milwaukee.  That's our program this week.  Thank you for joining us on this, the last show of our summer season.  Next week a new season of "In Wisconsin" begins.  We'll bring you in-depth coverage of the candidates and issues this election season, as well as features on interesting people and places around the state.  We leave you with scenery from another state treasure, Avoca Prairie State Natural Area.  For "In Wisconsin," I'm Patty Loew.  See you next time.

